
Total '18-34 '35-54 '55+
Gen Z (18 to 

27)

Millennials 

(28 to 43)

Gen X (44 to 

59)

Boomers II 

(60 to 69)

Boomers I+ 

(70+)

Boomers+ 

(60+)
Male Female BC AB MB/SK ON PQ ATL <$50K $50K-$99K $100K+ English French

A B C D E F G H I J K L M N O P Q R S T U V W

BASE: All Respondents 1530 388 509 633 161 393 423 241 312 553 775 755 220 175 101 573 376 85 432 534 392 1243 287

BASE: WEIGHTED 1530 419 498 612 173 406 412 242 296 538 751 779 205 170 100* 583 362 110* 514 526 325 1256 274

727 198 242 287 76 196 203 111 140 252 395 333 89 67 38 279 214 40 212 268 183 569 158

48% 47% 49% 47% 44% 48% 49% 46% 47% 47% 53% 43% 43% 39% 38% 48% 59% 37% 41% 51% 56% 45% 58%

L MNOPR S S V

608 162 191 255 67 152 165 108 116 224 262 346 86 76 47 218 128 53 232 201 102 507 101

40% 39% 38% 42% 39% 37% 40% 45% 39% 42% 35% 44% 42% 44% 47% 37% 35% 49% 45% 38% 31% 40% 37%

K Q Q U

183 53 60 69 26 54 41 23 39 62 85 98 29 27 14 79 20 13 69 51 36 168 14

12% 13% 12% 11% 15% 13% 10% 9% 13% 11% 11% 13% 14% 16% 14% 14% 6% 12% 13% 10% 11% 13% 5%

Q Q Q Q W

12 6 5 1 4 4 3 0 1 1 9 3 2 1 0 7 0 3 1 6 3 12 0

1% 1% 1% 0% 2% 1% 1% - 0% 0% 1% 0% 1% 1% - 1% - 2% 0% 1% 1% 1% -

D HJ Q

194 59 65 70 30 58 44 23 40 63 94 101 30 28 14 85 20 16 70 56 40 180 14

13% 14% 13% 11% 17% 14% 11% 9% 13% 12% 12% 13% 15% 16% 14% 15% 6% 15% 14% 11% 12% 14% 5%

H Q Q Q Q Q W

3.30 3.30 3.30 3.40 3.20 3.30 3.40 3.40 3.30 3.30 3.40 3.30 3.30 3.20 3.20 3.30 3.50 3.20 3.30 3.40 3.40 3.30 3.50

L MNOPR S S V

Proportions/Means: Columns Tested (5% risk level) - B/C/D - E/F/G/H/I/J - K/L - M/N/O/P/Q/R - S/T/U - V/W

Overlap formulae used.  * small base

Comparison Groups

Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions)

Uppercase letters indicate significance at the 95% level.

Omni March 5th, 2024 (Launch date)

Maru/Blue

March 6th, 2024 (Report date)

6 Mar 2024

Total '18-34 '35-54 '55+
Gen Z (18 to 

27)

Millennials 

(28 to 43)

Gen X (44 to 

59)

Boomers II 

(60 to 69)

Boomers I+ 

(70+)

Boomers+ 

(60+)
Male Female BC AB MB/SK ON PQ ATL <$50K $50K-$99K $100K+ English French

A B C D E F G H I J K L M N O P Q R S T U V W

BASE: All Respondents 1530 388 509 633 161 393 423 241 312 553 775 755 220 175 101 573 376 85 432 534 392 1243 287

BASE: WEIGHTED 1530 419 498 612 173 406 412 242 296 538 751 779 205 170 100* 583 362 110* 514 526 325 1256 274

483 192 141 151 88 152 108 66 69 135 279 204 55 49 33 170 148 29 183 178 87 376 107

32% 46% 28% 25% 51% 37% 26% 27% 23% 25% 37% 26% 27% 29% 33% 29% 41% 26% 36% 34% 27% 30% 39%

CD FGHIJ GHIJ L MNPR U U V

876 189 303 384 72 219 245 140 200 340 414 462 129 99 62 355 161 70 267 297 210 752 125

57% 45% 61% 63% 42% 54% 59% 58% 67% 63% 55% 59% 63% 58% 62% 61% 45% 64% 52% 56% 65% 60% 46%

B B E E E EFGHJ EFH Q Q Q Q Q ST W

171 38 55 78 13 35 59 35 28 63 57 113 21 23 4 58 53 11 64 51 28 129 42

11% 9% 11% 13% 7% 9% 14% 15% 9% 12% 8% 15% 10% 13% 4% 10% 15% 10% 12% 10% 9% 10% 15%

EF EF K O O V

Proportions/Means: Columns Tested (5% risk level) - B/C/D - E/F/G/H/I/J - K/L - M/N/O/P/Q/R - S/T/U - V/W

Overlap formulae used.  * small base

Comparison Groups

Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions)

Uppercase letters indicate significance at the 95% level.

Omni March 5th, 2024 (Launch date)

Maru/Blue

March 6th, 2024 (Report date)

6 Mar 2024

Total '18-34 '35-54 '55+
Gen Z (18 to 

27)

Millennials 

(28 to 43)

Gen X (44 to 

59)

Boomers II 

(60 to 69)

Boomers I+ 

(70+)

Boomers+ 

(60+)
Male Female BC AB MB/SK ON PQ ATL <$50K $50K-$99K $100K+ English French

A B C D E F G H I J K L M N O P Q R S T U V W

BASE: All Respondents 1530 388 509 633 161 393 423 241 312 553 775 755 220 175 101 573 376 85 432 534 392 1243 287

BASE: WEIGHTED 1530 419 498 612 173 406 412 242 296 538 751 779 205 170 100* 583 362 110* 514 526 325 1256 274

1209 360 376 473 149 341 302 187 229 417 569 641 179 122 76 459 295 79 426 407 250 987 222

79% 86% 75% 77% 86% 84% 73% 77% 77% 77% 76% 82% 87% 71% 76% 79% 82% 71% 83% 77% 77% 79% 81%

CD GJ GIJ K NOPR N

515 163 179 173 58 166 143 63 84 148 241 274 81 58 30 216 91 38 176 172 115 460 55

34% 39% 36% 28% 34% 41% 35% 26% 28% 27% 32% 35% 40% 34% 30% 37% 25% 35% 34% 33% 35% 37% 20%

D D HIJ HJ Q Q W

694 197 197 300 90 175 160 124 145 269 327 367 98 63 46 243 204 40 249 235 136 527 167

45% 47% 39% 49% 52% 43% 39% 51% 49% 50% 44% 47% 48% 37% 46% 42% 56% 37% 48% 45% 42% 42% 61%

C C G G G G NPR V

195 41 56 97 16 40 48 42 48 91 106 89 15 22 14 70 52 21 54 76 41 155 40

13% 10% 11% 16% 9% 10% 12% 18% 16% 17% 14% 11% 7% 13% 14% 12% 14% 19% 11% 14% 13% 12% 15%

BC EF F EFG M M

126 18 67 42 8 25 62 12 19 31 76 50 11 27 10 54 14 10 35 43 33 115 11

8% 4% 13% 7% 5% 6% 15% 5% 6% 6% 10% 6% 5% 16% 10% 9% 4% 9% 7% 8% 10% 9% 4%

BD EFHIJ L MPQ Q Q W

321 59 123 139 25 65 110 54 67 121 182 139 26 49 24 124 66 31 89 119 75 269 51

21% 14% 25% 23% 14% 16% 27% 23% 23% 23% 24% 18% 13% 29% 24% 21% 18% 29% 17% 23% 23% 21% 19%

B B EF F EF L MQ M M M

3.00 3.20 3.00 3.00 3.10 3.20 2.90 3.00 3.00 3.00 3.00 3.10 3.20 2.90 3.00 3.10 3.00 3.00 3.10 3.00 3.00 3.10 3.00

CD G GHIJ K NOQR

Proportions/Means: Columns Tested (5% risk level) - B/C/D - E/F/G/H/I/J - K/L - M/N/O/P/Q/R - S/T/U - V/W

Overlap formulae used.  * small base

Comparison Groups

Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions)

Uppercase letters indicate significance at the 95% level.

Omni March 5th, 2024 (Launch date)

Maru/Blue

March 6th, 2024 (Report date)

6 Mar 2024

Total '18-34 '35-54 '55+
Gen Z (18 to 

27)

Millennials 

(28 to 43)

Gen X (44 to 

59)

Boomers II 

(60 to 69)

Boomers I+ 

(70+)

Boomers+ 

(60+)
Male Female BC AB MB/SK ON PQ ATL <$50K $50K-$99K $100K+ English French

A B C D E F G H I J K L M N O P Q R S T U V W

BASE: All Respondents 1530 388 509 633 161 393 423 241 312 553 775 755 220 175 101 573 376 85 432 534 392 1243 287

BASE: WEIGHTED 1530 419 498 612 173 406 412 242 296 538 751 779 205 170 100* 583 362 110* 514 526 325 1256 274

1309 339 425 546 132 350 344 218 266 484 648 662 179 143 86 507 303 92 439 443 280 1087 223

86% 81% 85% 89% 76% 86% 83% 90% 90% 90% 86% 85% 87% 84% 86% 87% 84% 84% 85% 84% 86% 87% 81%

B E EG EG EG W

799 202 248 349 69 202 219 144 165 309 360 439 126 83 47 308 187 47 282 261 167 651 148

52% 48% 50% 57% 40% 50% 53% 59% 56% 57% 48% 56% 61% 49% 47% 53% 52% 43% 55% 50% 52% 52% 54%

BC E EF E EF K NOQR

765 146 265 354 51 172 231 148 163 311 368 397 114 84 48 304 158 57 255 253 169 641 125

50% 35% 53% 58% 29% 42% 56% 61% 55% 58% 49% 51% 56% 49% 49% 52% 44% 52% 50% 48% 52% 51% 46%

B B E EF EF EF EF Q Q

532 138 173 221 56 140 144 100 92 192 228 304 78 47 29 205 137 35 207 168 103 418 113

35% 33% 35% 36% 32% 34% 35% 41% 31% 36% 30% 39% 38% 28% 29% 35% 38% 32% 40% 32% 32% 33% 41%

IJ I K N TU V

44 10 21 12 3 8 21 4 8 11 19 25 8 10 4 11 9 0 14 20 5 34 9

3% 2% 4% 2% 2% 2% 5% 2% 3% 2% 2% 3% 4% 6% 4% 2% 3% - 3% 4% 1% 3% 3%

FHJ PR

Proportions/Means: Columns Tested (5% risk level) - B/C/D - E/F/G/H/I/J - K/L - M/N/O/P/Q/R - S/T/U - V/W

Overlap formulae used.  * small base

Comparison Groups

Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions)

Uppercase letters indicate significance at the 95% level.

Omni March 5th, 2024 (Launch date)

Maru/Blue

March 6th, 2024 (Report date)

6 Mar 2024

(4) Extremely privileged

(3) Very privileged

(2) Somewhat privileged

In your opinion, how privileged is Canada when it comes to access and availability of freshwater resources?

Age Generation Gender Province Income Language

(1) Not privileged at all

BOTTOM 2 BOX (NET)

MEAN

According to the government of Canada, the Canadian territory has about 20% of the planet's freshwater resources and 7% of the world's renewable freshwater.  Do you think all people in Canada have equitable access to safe, drinkable water?

Age Generation Gender Province Income Language

Yes

No

I don't know

In your opinion, how likely is it that access to safe, drinkable water will be affected by climate change?

Age Generation Gender Province Income Language

TOP 2 BOX (NET)

(4) Very likely

(3) Somewhat likely

(2) Somewhat unlikely

(1) Very unlikely

BOTTOM 2 BOX (NET)

MEAN

In your opinion, who should bear the most responsibility in protecting our water resources in Canada?

Age Generation Gender Province Income Language

Governments

Corporations

Individuals

Civil society organizations

Other


